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A note from us

August has been great for us personally and professionally here at Abiah Designs and weôve 
been celebrating nonstop. Guy and Heidi celebrated their 3rd anniversary on the 1st and 
their baby daughter, Brighton came in second in the Ocean City Pamper Scamper on the 8th! 
Lou and I celebrate our 8th anniversary on the 18th; I turn 44 on the 21st (yikes!); and I just 
ýnished performing a small part in The Three Musketeers. 

Weôre working with some new clients and canôt wait to show you the results of these 
partnerships in the case study section of our website. Watch for updates in the next several 
issues of BrandReturn.

This is the last article in our min-series on the value of research. This subject will come up 
again and again because we believe strongly in it. We work with an outstanding strategic 
partner who does research for big companies with names you know well like Verizon, Sony, 
and Starwood Hotels to name just a few. Youôll meet him in another issue, so stay tuned.

Winnie Anderson  Guy Richards

Featured Article

WHAT ARE YOUR MARKETING DECISIONS BASED ON?

Tips for research you can do to raise your proýtability.

Why are some clients more work than others? People who drain your energy and sap your 
strength arenôt worth it. Doing basic research to better identify the bullôs eye in your target 
market will allow you to start letting go of these low proýtability accounts, get more energy, 
and increase your overall proýts. The biggest beneýt in doing this research is itôll give your 
marketing team and sales staff more clarity about who youôre trying to reach so you attract 
more of those enjoyable and high proýt clients.

Who are your best customers? Best is deýned any way you want to deýne it, but some of 
the absolute basics include, they want our products and services (Keep in mind people by 
what they want, not what they need. If people only bought what they needed Nabisco wouldnôt 
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make OreosÈ.); willing and able to pay our full fee and pay on time; want services / products we 
want to provide; and are a pleasure to deal with.  

How did you get those customers? Do they tend to come from a certain referral point? For 
example, if you ran an ad in a publication and 50% of your existing customers cited it as what made 
them contact you, was it the publication or the ad itself? One way to test that is to place the same ad 
in a publication with similar readership and content. Give both ads a code number or other tracking 
device and watch what happens.  

What is similar about your best customers? Look at the demographic information you have 
about them. These are characteristics such as age, sex, marital status, family size, education 
level, geographic location, occupation, etc. If youôre a B-to-B service / product provider, then you 
need to have 2 sets of demographics ï one for the companies you serve and one for the people 
who make the buying decisions.

What demographic information donôt you have and how can you get it?

Look at the psychographics to þesh out the similarities. Psychographics are the lifestyles, 
interests, behaviors, thinking, and attitudes of people. You may already have a lot of this information 
if you and your staff have developed solid relationships with your existing clients. 

Create a proýle of your primary target customer based on that data and be as detailed as 
possible. Youôll use the proýle of your ABC Company Andy or ABC Company Andrea when making 
marketing and advertising decisions. For example, a magazine comes to you and solicits your 
business. The deal they offer may sound good but how many of the readers are ABC Andys or 
Andreas? How inþuential is the magazine in Andyôs or Andreaôs life? Does Andy or Andrea read it 
regularly or only occasionally?

We create marketing pieces with powerful visual images and use words that make the prospective 
client feel theyôre being directly spoken to. Our messages are on target and will motivate the reader 
to take action which will result in a higher return on investment for you.

Your next step: Set aside time to start mining the data in your customer list. The steps you take now 
will set you up for making next year your best yet.

PS. Weôve got some great things planned for fall to make sure 2007 will be exciting and proýtable 
for you. Our newsletter readers will be the ýrst to hear about and get involved in these events. If 
you have a friend who would beneýt from this information, please pass this issue on to them and 
encourage them to sign up to receive this in the future. Theyôll get access to our past issues and 
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other news from us. If you got this issue from a friend, do yourself a favor and go to our site and sign 
up to receive it yourself and get access to those past issues and articles. 

We hate spam as much as you do and will never rent, sell, or misuse your email address.
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About Abiah Designs
Abiah Designs is an international award winning brand strategy / full-service marketing ýrm whose 
unique, proprietary research process creates and revitalizes brands that resonate with their target 
markets, leads to increased brand awareness, develops strong customer loyalty and improved 
market share. Visit our website (www.abiahdesigns.com) to view our portfolio, read our case studies, 
and begin to imagine how we can help you.

To grow your brand call 609 653 2233.

ÉAbiah Designs 2006 / www.abiahdesigns.com. All rights reserved. Youôre welcome to share this 
article with others as long as you retain this copyright statement in its entirety. 


